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Its significance as a variety

• Now 10th most widely planted variety at 

98 000 hectares (Ugni blanc 155 000 

hectares; Pinot Noir 85 000 hectares)

• France: surge in popularity (1958, 4860 

ha, 1968  8500 ha; now 26 300 hectares)

• Loire 8100 ha, Languedoc 6100 ha, 

Bordeaux 6100 ha 

• South Africa 10 000 hectares: risen from 

6.7% in 2002 to 9.4% now



World plantings - Sauvignon
Rank Country Area

1 France 26 304 hectares

2 NEW ZEALAND 20 266 hectares

3 South Africa 9446 hectares

4 Chile 8862 hectares

5 Australia 7010 hectares

6 USA 6238 hectares

7 Ukraine 5300 hectares

8 Romania 4170 hectares

9 Italy 3393 hectares

10 Argentina 2088 hectares



Significance for New Zealand

• 86.5% of exports by volume

• Overall exports all NZ wine 

NZ$1.42 billion

• 20 266 hectares of 35 859 

planted to Sauvignon



Has a brief history
• 1969 Ross and Bill Spence pioneered Sauvignon in NZ: 250 vines 

from national collection at Te Kauwhata, planted in Matua's

Waimauku vineyard in Auckland

• 1970 Government viticulturist Frank Berrysmith imported new clonal

material from University of California Davis. ‘UCD1’ or ‘MS’ (for ‘mass 

selected’). Today = 95% NZ plantings

• 1972 Frank Yukich purchased a number of farms in the Wairau Plains 

around the town of Blenheim 

• 1973 First Marlborough plantings of the modern era - Müller Thurgau 

and Cabernet Sauvignon

• 1974 Matua Valley Sauvignon Blanc: NZ's first commercial SB

• 1975 Montana plant SB in Marlborough

• 1980 Montana’s famous Sauvignon blanc first released, 1979 vintage.



…history (2)
• Mid 1980s: Ernie Hunter took some of his Marlborough 

Sauvignon blanc to The Sunday Times Wine Club 

Festival (1986) and David Hohnen of Cape Mentelle in 

Western Australia impressed by NZ Sauvignon blanc 

decided to set up the Cloudy Bay winery in Marlborough

• Late 1980s phylloxera arrived; replanting allowed for 

further shift from other varieties to Sauvignon Blanc. 

(Müller Thurgau 40% of the country's plantings in 1985, 

now virtually none left) 

• 1999 Marlborough had 3477 ha

• 2009 Marlborough 19 570 ha, with 13 943 ha dedicated 

to Sauvignon blanc



Threats from other 

countries
• Chile (high)

• South Africa (moderate)

• France (weak)



Chile
• Cool climate areas: Casablanca, 

Leyda Valley, Coastal Colchagua

make the best wines, Central Valley 

the cheap stuff

• Flavour: quite green with dominance 

of methoxypyrazine, but best are very 

fresh

• Pricing: undercuts NZ



South Africa
• Generally quite warm climate, but 

there are cool spots, such as Darling, 

Constantia, Elgin, Hemel-en-Aarde, 

Elim

• Quality varies: can be high. Often 

very green with high methoxypyrazine

• Undercuts NZ in price, especially with 

weak Rand



France
• High-end Loire appellations (Pouilly-Fume, 

Sancerre) not direct competition

• South of France (IGP Pays d’Oc) not high 

quality

• Touraine is potential challenger: quality 

has risen and well priced – and Sauvignon 

is on label

• Bordeaux could be a threat with better 

winemaking and marketing



What does the market like?

• ‘Sauvignon’ is a brand in its own right

• Is New Zealand just seen as a good 

option among many – a sub-brand?

• Price resistant – hard to raise prices 

in countries such as UK

• Values consistency, accessibility



How can NZ enhance the good?

• Consistency of quality reinforces 

Brand NZ value

• ‘Marlborough is different’

• Good simple message

• Wine needs words and stories

• Halo effect from high-end super 

Sauvignons



…and avoid the bad?

• Don’t confuse the consumers –

keep the message simple

• The paradox of bulk shipping

• Don’t let quality slip

• Don’t devalue the brand



• Thank you for listening

Connect: @jamiegoode


